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Welcome
Thank you for deciding to study with us at the University of Chichester.  I 
am delighted to welcome you to University of Chichester Business School, 
and the Sustainable Tourism Management degree either as a Single or Joint 
Honours programme of study.

You are at the start of an incredible journey, and we are excited about 
working with you over the next three or four years, and sharing our passion 
for sustainable tourism with you.  Your success is of paramount importance 
to us, and we take your experience and future career prospects very 
seriously.  We have established links with the local tourism industry and 
wider business sector, and our programme has been designed to meet the 
needs of employers, and to give you a distinct advantage in the increasingly 
competitive graduate careers market.  

The degree has been designed with you at the heart of what we do, and we 
hope that you will really engage with our approaches to learning and teaching 
that are designed to be interactive, engaging, experiential and according to 
some of students even fun!  You will be taught by a team of highly regarded 
and experienced staff from across the Business School who share the 
same passion for learning and teaching, and we hope that over time you will 
quickly recognise that you are very much a partner within our diverse learning 
community, in all aspects of learning, teaching, assessment and research.

We are also really lucky to be based in a fantastic location to study tourism 
and business; with Chichester Harbour, the South Downs National Park, the 
resort environment of Bognor Regis and the historic town of Chichester on 
our doorstep.  We place great emphasis on a practical, hands-on approach 
to learning and teaching, and we will venture out as much as we can so 
you get to meet and benefit from the experience of our industry colleagues.  
Needless to say you will find a warm coat and a pair of wellies very useful!

I really hope you enjoy your time with us at Chichester.

Wishing you every success

Dr Andy Clegg
Programme Co-ordinator for Sustainable Tourism Management 

1 Getting Started
 To	help	you	get	started,	this	programme	handbook	is	designed	to	give	

you	 an	 initial	 introduction	 to	 the	 Sustainable	 Tourism	 Management	
degree,	 and	 the	more	 operational	 aspects	 of	 being	 an	 undergraduate	
degree	student	in	the	Business	School.		

 A few pointers:

1. The document has been designed as an interactive PDF so you are 
able to link through to referenced documents as you work your way 
through.  Simply click the icon.

2. We keep this document up-to-date and current version can always be 
found on the Business School’s Moodle home page (more on Moodle 
later)

3. We welcome feedback on this document and if you think that it could 
be enhanced in anyway your feedback is welcome.

4. If you ever have any queries over any aspect of your degree 
programme then please don’t hesitate to talk to the administrative 
team in the Business School as they will be able to help or point you 
in the direction of somebody that can.  The team can be contacted on 
a generic email: business-school@chi.ac.uk.  The team are:

Email:	a.clegg@chi.ac.uk

Tel:	01243	812017

IN AN EMERGENCY

The emergency phone 
number	is:	6363	(internal)	or	
01243	816363	(external).		

In	the	case	of	an	emergency	
(e.g.	need	for	first	aid;	fire;	lift	
breakdown;	security	issues)	
there	should	always	be	
someone	available	to	answer	
this number

During	Support	and	
Information	Zone	(SIZ)	
opening hours it will be 
directed	there,	and	when	
the	SIZ	is	closed	the	calls	
are	automatically	diverted	to	
a	member	of	the	University	
security team.

Leah Steel Carly Smith

Sally	Gould Louisa Bourne

http://chi.ac.uk
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Business School Staff Guide

Andrew Appiah  
Tel:	01243	812072
Email:	a.appiah@chi.ac.uk
Expertise: Accounting, Taxation, Financial 
Accounting

Graham Bailey
Tel:	01243	813455
Email:	g.bailey@chi.ac.uk
Expertise: Marketing Research and Planning, 
Digital Marketing, Product Development, PR 
and Social Media
  
Lyn Batchelor   
Tel:	01243	812186
Email:	l.batchelor@chi.ac.uk
Expertise: Business Management, Business 
Start -up, Enterprise, Business Communication 
Skills, Crowdfunding, Research and 
Consultancy

Lionel Bunting
Tel:	01243	812143
Email:	l.bunting@chi.ac.uk
Expertise: Marketing Principles, Brands & 
Brand Management, Luxury Marketing 

Dr Andy Clegg
Tel:	01243	812017
Email:	a.clegg@chi.ac.uk
Expertise: Sustainable Tourism, Destination 
Management, Experience Management, Rural 
Tourism, Research Skills 
     
Prof Dave Cooper  
Tel:	01243	812193
Email:	d.cooper@chi.ac.uk
Expertise: Strategic Management and 
Leadership, Economic Development, 
Operations Management, IT Management for 
Business, Systems Analysis and Design

Sue Lavender
Tel:	01243	(81)2164	
Email:	s.lavender@chi.ac.uk
Expertise: Inter-cultural language teacher 
development and the growth and use of English 
as a global language

Michel Leseure  
Tel:	01243	813422	
Email:	m.leseure@chi.ac.uk
Expertise: Operations Management  
   
David Marshall  
Tel:	01243	813425
Email:	d.marshall@chi.ac.uk
Expertise: Financial Management, Financial 
Markets, Investment Appraisal, Financial Risk 
 
Dawn Robins   
Tel:	01243	3407
Email:	d.robins@chi.ac.uk
Expertise: Business Clusters, Spatial Data, 
Research Skills

Kathryn Seal (AL) 
Tel:	01243	813404	
Email:	k.seal@chi.ac.uk
Expertise: Event Management, Hospitality 
Management
    
Michael Villeneuve
Tel:	01243	812167
Email:	m.villenueve@chi.ac.uk
Expertise: ELT teacher training, English as an 
International Language, the use of English as 
a medium of education, distance education, 
ELT materials development, and education for 
development.

Rob Warwick  
Tel:	01243	813451
Email:	r.warwick@chi.ac.uk
Expertise: Strategy, Leadership, Reflexivity, 
Action Learning, Complexity   
   

Chris Dancer  
Tel:	01243	812195
Email:	c.dancer@chi.ac.uk	
Expertise: Finance; Financial Modelling; 
Work-based Learning

Donna Day Lafferty 
Tel:	01243	816179
Email:	d.lafferty@chi.ac.uk
Expertise: Third-sector; philanthropy; 
fundraising; charitable project design; 
international development
  
Chris Downs
Tel:	01243	812192
Email:	c.downs@chi.ac.uk	 	 	
Expertise: Economics, Business Ethics, Action 
Learning, Financial Services, Trade Unions

David Goodman  
Tel:	01243	812052
Email:	d.goodman@chi.ac.uk
Expertise: Leadership, Management, Creativity, 
Innovation, Entrepreneurship, Social Enterprise

Dr Jorge Gutic  
Tel:	01243	812019
Email:	j.gutic@chi.ac.uk
Expertise: Natural and Heritage Interpretation, 
Sustainable Tourism, Adventure Tourism, 
Tourism Risk Management, Stakeholder 
Identification and Assessment, Research skills 
 
Paula Jenkins
Tel:	01243	812048
Email:	p.jenkins@chi.ac.uk
Expertise: Personal Development, Human 
Resource Development, Leading and Managing 
Teams 

Paul Kooner-Evans 
Tel:	01243	812185
Email:	p.kooner-evans@chi.ac.uk
Expertise: IT, Information Systems, Project 
Management

Business School Staff Guide

Colin Whitaker  
Tel:	01243	813454
Email:	c.whitaker@chi.ac.uk
Expertise: Human Resource Management, 
Leadership

Jennie White  
Tel:	01243	812190
Email:	j.white@chi.ac.uk
Expertise: Marketing Strategy, Customer 
Insight, Digital Marketing Planning

Lisa Yates 
Tel:	01243	812182
Email:	l.yates@chi.ac.uk
Expertise: ELT teacher training, English as an 
International Language
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 Communicating with Staff

 In	Writing
	 The	most	efficient	method	of	communicating	with	academic	staff	is	by	

email.	This	allows	the	tutor	to	deal	with	queries	in	an	ordered	and	clear	
manner,	providing	a	record	of	the	communication	in	the	process	and	for	
tutors	to	receive	your	messages	wherever	they	are	working.		Tutors	will	
normally	aim	to	respond	to	you	within	one	working	day.	(Please	do	not	
expect	tutors	to	respond	outside	normal	working	hours!)

 In	Person	or	by	Telephone
	 If	you	prefer,	you	may	phone	a	department	administrator	or	visit	them	in	

person	in	the	office.		The	administrators	will	either	deal	with	your	query	
or	 leave	 a	message	 for	 (or	 contact)	 the	 tutor	 in	 question.	 	 Please	 be	
certain	that	before	you	make	contact	with	an	administrator	by	phone	or	
in	person	your	need	is	an	immediate	one,	which	cannot	be	dealt	with	by	
email.

 Office	Hours
	 If	you	need	to	speak	with	tutors	in	person	it	is	usually	best	to	arrange	a	

meeting	via	email.	Most	tutors	also	display	a	note	on	their	office	door	to	
indicate	times	they	are	likely	to	be	in	their	office.

 Communications from Staff

 Moodle
	 Academic	staff	will	post	all	key	information	on	Moodle	–	please	ensure	

your	email/Moodle	account	is	activated	as	soon	as	possible	and	check	
for postings regularly or you may miss something important.  

 Email
	 All	staff	will	communicate	with	you	by	email.		Your	University	email	address	

will	be	given	to	you	when	you	activate	your	account.		You	need	to	check	
your	messages	at	least	once	a	day!	Staff	will	always	contact	you	via	your	
University	email.	If	you	wish	to	receive	email	to	another	personal	account	
you	will	need	to	set	up	a	‘diversion’	from	your	University	account.

 SONAR	(via	Moodle)
	 Normally,	 comments	 relating	 closely	 to	 the	 assessment	 criteria,	

outlining	areas	for	improvement,	together	with	the	provisional	grade	for	
the	 assignment	 are	 sent	 to	 students	 individually	 by	 email	 via	Module	
Assessment	 Feedback	 (MAF)	 Online	 system.	 	 Overall	 marks	 can	 be	
viewed	on	SONAR	after	the	Boards	of	Examiner’s	meetings	have	taken	
place.

 Telephone
	 When	necessary,	(usually	only	in	an	emergency)	staff	may	also	call	you	

on	the	telephone	number	you	have	provided	and	made	available	through	
the	Sonar	records	system.

GOODWOOD  GRRC MEMBERS’ EVENT
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 Programe Rationale
	 We	have	a	passion	for	sustainable	tourism	that	we	want	to	share	with	you.		

Our	BSc	 (Hons)	Sustainable	Tourism	Management	 has	been	 informed	
by	 an	 up-to-date	 understanding	 of	 the	 challenges	 and	 opportunities	
facing	the	tourism	industry,	and	the	increasing	importance	being	placed	
on	 sustainable	 tourism	 development.	 	 The	 programme	 draws	 on	 the	
expertise	 of	 departmental	 staff	who	 have	 an	 established	 track	 record	
of	 supporting	 sustainable	 tourism	 development	 locally,	 nationally	 and	
internationally.

 Why a distinct focus on Sustainable Tourism Management?

	 Sustainability	 is	now	an	 integral	part	of	 the	global	 tourism	 industry	as	
destinations	seek	to	ensure	sustained	healthy	growth	where	the	benefits	
of	tourism	are	shared	by	all,	and	are	continually	reinvested.		However	as	
Visit	England	(2010)	point	out	in	their	Wise	Growth	Strategy	(see	overleaf):

 ‘sustainability in tourism is not a new issue but there is little evidence 
of it being fully adopted by the tourism industry. Many in the industry 
believe that strategies and business plans already address Wise 
Growth – but this is not the case. This misconception is illustrated 
by the number of dedicated sustainable tourism strategies that only 
sit as adjuncts to core business plans and destination strategies’

	 Based	 on	 our	 own	 engagement	 and	 research	 with	 sector	 employers,	
the	 aim	 of	 our	 degree	 programme	 is	 to	 equip	 you	 with	 the	 relevant	
knowledge,	skills	and	competencies	that	will	enable	you	to	confidently	
and	pro-actively	engage	with	a	wide	range	of	 industry	stakeholders	to	
support	the	successful	delivery	of	sustainable	tourism.

	 Reflecting	the	key	messages	from	industry	typified	in	the	Visit	England	
Wise	Growth	Strategy	our	task	is	to	ensure	that	you	can:

	 ‘adopt a coordinated approach to tourism development making it 
a long-term power for good, economically and socially, with the 
aim of enhancing environments and improving the quality of visitor 
experience’.

	 Quite	 simply	 by	 studying	 with	 us	 you	 will	 gain	 applied	 experience	
of	 sustainable	 tourism	 management	 that	 will	 allow	 you	 to	 exceed	
expectations	of	industry	employers!

2 Visit	England	uses	the	term	Wise	Growth	rather	than	
sustainable	tourism	in	order	to	link	and	balance	
the	growth	aspirations	of	the	Strategic	Framework	
with the principles of sustainability in tourism. 
These	principles	are	drawn	from	a	range	of	globally	
recognised	definitions	and	characterise	Wise	Growth	
in tourism as:

Inclusive: visitor experiences are fun, inspirational, 
safe, open and accessible to all with no discrimination 
based on gender, race or disability.
Engaging: involving local residents in tourism 
development through working relationships, 
consultation and cooperation.
Well-being: tourism activities strengthen and sustain 
the quality of life of the communities in which they 
take place by improving access to local resources and 
amenities for residents.
Caring: the cultural heritage of places, the authenticity 
and distinctiveness is protected or enhanced through 
preserving traditions and local culture for both 
residents and visitors.
Distinctive: the quality of the urban, coastal and 
rural environment is maintained or enhanced without 
physical or visual degradation.
Fun and appealing: capitalise on the enjoyment of 
England’s natural and built environments, habitats 
and wildlife but ensure these are not damaged in the 
process.
Viable: champion local businesses that operate 
successfully and responsibly over the long-term. 
Create and strengthen the number and quality of local 
jobs supported by tourism activities, including salary, 
conditions and availability. Ensure local residents 
benefit from the tourism activity they host, especially 
by maximising visitor spending retained in the local 
economy.
Efficient: visitors and businesses use scarce and non-
renewable resources wisely; visitors and businesses 
seek to minimise pollution, especially from transport, 
and reduce waste from all tourism activity.

[Source:	Visit	England,	2016]

Green Economy
noun

A green economy is one that 
results	in	improved	human	
well-being	and	social	equity,	
while	significantly	reducing	
environmental	risks	and	
ecological scarcities.

What is Wise Growth?

“sustainability in 
tourism is not a 
new issue but there 
is	little	evidence	
of it being fully 
adopted	by	the	
tourism	industry’

(Visit	England,	2010)
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Visitor

 Distinctive Features of the Programme

 The	programme	is	designed	to	introduce	you	to	the	key	issues	facing	the	
different	sectors	of	the	tourism	industry,	and	to	consider	the	sustainable	
management	of	both	tourism	businesses	and	destinations.		The	tourism	
industry	 is	 constantly	 changing,	 and	 being	 able	 to	 adapt	 to	 these	
changes	is	critical	for	future	industry	professionals	aspiring	to	manage	
tourism	destinations	and	businesses.	Drawing	on	established	industry	
frameworks	 around	 the	management	 of	 sustainable	 tourism,	most	
notably	the	VERB	model	(see	overleaf),	the	programme	is	designed	
to	ensure	that	you	acquire	the	relevant	skills	and	experience	to	work	
within	this	diverse	sector.	Our	goal	is	to	move	beyond	the	textbook	
and	provide	you	with	a	 realistic	and	applied	consideration	of	 the	
practical	realities	of	managing	sustainable	tourism	businesses	and	
destinations.			

 Our	approach	to	embedding	sustainability	within	the	curricula	has	
been	recognised	as	an	example	of	good	practice	by	the	Higher	
Education	Academy	(HEA):	

“ Careful module design for the delivery of education for 
sustainable development [at Chichester] facilitates clear 
progression between theory and application. Involving 
destination management professionals in the learning, teaching 
and assessment process has facilitated a better understanding 
of how higher education is equipping Tourism Management 
graduates with up-to-date knowledge of the principles and 
practices of sustainable destination management...adding real 
currency, credibility and legitimacy to the learning experience’ 
(Kemp	and	Atfield,	2013)

	 Staff	are	 industry	practitioners,	 and	 this	 engagement	with	 the	 tourism	
sector	 affords	 a	 distinct	 vocational	 focus,	 and	 places	 great	 emphasis	
on	you	having	direct	contact	with	the	tourism	industry	through	applied	
assessment,	 fieldtrips	 and	 a	 programme	 of	 guest	 speakers.	We	 offer	
a	 supportive	 learning	 environment,	 which	 is	 primarily	 based	 around	
small	 group	 workshop	 activity.	 Modules	 are	 designed	 to	 be	 active	
and	experiential,	so	that	the	skills	and	knowledge	you	develop	can	be	
implemented	 within	 a	 realistic	 management	 or	 destination	 context.	
Assessment	 is	 frequently	 tied	 to	 management	 and	 destination-based	
scenarios,	 and	 in	 your	 final	 year,	 you	 will	 have	 the	 opportunity	 to	
undertake	‘live’	projects	for	clients	in	the	local	tourism	industry.	Staff	in	
the	department	are	also	established	industry	trainers	for	Tourism	South	
East,	and	this	provides	you	with	the	opportunity	to	gain	certification	in	a	
range	of	training	programmes	accredited	by	the	Welcome	to	Excellence	
Programme	–	a	valuable	addition	to	the	CV!	

 

  Enhancing education for sustainable 

development in Business and Management, 

Hospitality, Leisure, Marketing, Tourism 

 
Chapter 11 Integrating the ‘VERB’ model into an 

undergraduate tourism management degree programme 

Andrew Clegg and Jorge Gutic, University of Chichester 

 
Edited by Richard Atfield and Patsy Kemp 

 

Read	our	case	study	featured	
on	the	Welcome	to	Excellence	
website

The VERB Model

Businesses

Environment

Residents

The VERB Model provides an applied framework 
from which destination managers can positively 
respond to their local VERB circumstances, and 
support sustainable tourism which seeks to:

•	 Welcome, involve and satisfy visitors

•	 Protect,	reflect	and	enhance	the	local	
environment

•	 Engage	and	benefit	local	residents	and	host	
communities

•	 Achieve	a	prosperous	and	profitable	business	
sector

(Visit England, 2012)

“All	those	working	in	destination	
management	have	a	piece	of	the	
jigsaw:	the	trick	will	be	to	work	
together to create a successful 
bigger	picture	which	will	benefit	
the	tourism	offering	of	the	UK	as	

a	whole…so,	in	effect,	destination	
tourism	requires	a	quadruple	
bottom	line	consideration,	a	

balance between the competing 
needs	and	demands	of	the	

visitor,	industry,	community	and	
environment…it	is	only	then	

that true sustainability can be 
targeted”

(Climpson,	2008)

WEST WITTERING BEACH

http://chi.ac.uk
https://www.heacademy.ac.uk/resources/detail/resources/detail/sustainability/ESD_Clegg_final


BSc Sustainable Tourism Management BSc Sustainable Tourism Management

14 | | 15

	 We	 are	 also	 fortunate	 to	 be	 based	 in	 a	 fantastic	 location	 to	 study	
sustainable	 tourism	 management.	 	 With	 national	 and	 international	
fieldtrips	offered	as	part	of	the	programme	and	with	Chichester	Harbour,	
the	South	Downs	National	park,	the	resort	environment	of	Bognor	Regis	
and	 the	 historic	 town	 of	 Chichester	 on	 our	 doorstep,	 we	 place	 great	
emphasis	on	a	practical,	hands-on		approach	to	learning	and	teaching	
aimed	at	developing	the	skills	and	knowledge	that	you	will	need	in	your	
future	profession	within	a	 realistic,	 sometimes	challenging,	but	always	
engaging	management	or	destination	context.

	 You	will	study	a	broad-based	curriculum	that	builds	upon	a	number	of	
key	subject	area	themes	that	are	revisited	as	the	programme	develops.		
Indicative	 areas	 such	 as	 sustainable	 development,	 destination	
management,	marketing,	 and	 visitor	 and	 experience	management	 are	
developed	through	the	various	levels	in	a	coherent	manner	that	reinforces	
the	overall	structure	of	the	programme.		In	addition	to	a	three	year	route,	
you	can	also	 take	 the	degree	over	 four	years.	 	This	 route	provides	an	
opportunity	for	you	to	undertake	a	48-week	paid	work	placement	in	the	
third	year	of	your	studies.		Whilst	there	is	no	academic	credit	accumulation	
associated	with	the	work	placement,	you	will	be	awarded	the	BSc	(Hons)	
Sustainable	 Tourism	 Management	 -	 Professional	 Placement	 award	
on	 the	 successful	 completion	 of	 your	 degree	 programme.	 	 The	 work	
placement	allows	you	the	opportunity	to	experience	the	world	of	work	
over	an	extended	period,	and	to	develop	further	skills	that	are	likely	to	
enhance	your	employability	at	the	end	of	your	programme	of	study.

	 The	degree	programme	also	draws	on	a	range	of	generic	business	subjects,	
for	 example	 marketing	 and	 management,	 which	 are	 taken	 alongside	
specialist	Sustainable	Tourism	Management	modules.		This	approach	is	
designed	is	to	provide	you	with	more	generic	transferable	business	and	
management	 skills	 that	will	 further	 enhance	 your	 employability.	 In	 the	
final	year	of	the	programme	you	are	able	to	demonstrate	your	acquired	
knowledge	 and	 skills	 through	 the	 completion	 of	 your	 undergraduate	
research	project.

The Industry Voice
“ Over	1.5	million	people	visit	Chichester	Harbour	every	year.	An	

understanding	of	sustainable	tourism	management	is	fundamental	
to	the	protection	and	long-term	management	of	this	Area	of	
Outstanding	Natural	Beauty.	The	course	at	Chichester	University	
provides	an	excellent	foundation	for	anyone	interested	in	pursuing	
a	career	in	protected	area	management.	Students	will	learn	about	
competing	tourism	pressures	and	the	differing	ways	in	which	
landscape	is	valued.	Theory	and	the	practice	are	joined-up,	with	
students	examining	‘real	world’	issues	whilst	attempting	to	find	new	
and	innovative	solutions.	This	sound	approach	to	training	provides	
students	with	excellent	background	knowledge,	whether	they	wish	
to	continue	studying	thereafter	or	seek	employment	in	the	industry’

 
	 Dr	Richard	Austin
 Manager of the Chichester Harbour 

Area	of	Outstanding	Natural	Beauty

CHICHESTER HARBOUR
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 Formal Aims of the Programme

 The	overall	aims	of	the	Sustainable	Tourism	Management	degree	route	
have	been	primarily	informed	by	QAA	Subject	Benchmark	Statement	for	
Hospitality,	Leisure,	Sport	and	Tourism	(HLST)	 (2008).	 	However,	given	
the	interdisciplinary	nature	of	provision	within	the	University	of	Chichester	
Business	 School,	 reference	 has	 also	 been	 made	 to	 the	 benchmark	
statements	 for	 Business	 and	 Management	 (2015)	 and	 Environmental	
Management	 (2015).	 	With	 specific	 reference	 to	 Tourism	 programmes	
at	 undergraduate	 level,	 the	 QAA	 document	 outlines	 a	 series	 of	 key	
elements	central	to	tourism-related	provision.		At	the	time	of	writing,	a	
review	of	the	current,	and	rather	dated,	HLST	benchmark	statement	 is	
being	conducted	by	the	QAA,	and	due	for	publication	in	2016.		Therefore	
the	programme	team	have	used	the	benchmark	statement	as	a	starting	
point	recognising	wider	developments	within	the	subject	area.		

	 The	aims	of	the	Sustainable	Tourism	Management	degree	are	therefore:

1. To develop a critical understanding of the concepts and 
characteristics of sustainable tourism management as an area of 
academic and applied study; 

2. To examine the nature and characteristics of visitors, and the 
impact they have on the form, nature and impact of tourism 
activity;

3. To critically evaluate the products, structure, operations and 
interactions within the tourism industry and the wider visitor 
economy;

4. To critically analyse the development, management and impact of 
sustainable tourism in the communities and environments it affects;

5. To develop enquiring, creative and innovative graduates who 
can problem-solve, and confidently apply sustainable tourism 
management and wider business management principles;

6. To enhance life-long learning skills and personal development so 
graduates can confidently engage with a range of stakeholder 
groups and actively contribute to society at large;

7. To develop entrepreneurial and enterprising graduates through the 
provision of vocationally relevant employability skills by exposure to 
applied professional practice;

8. To encourage the critical reflection of vocationally relevant 
concepts associated with the operational and sustainable 
management of tourism businesses and destinations;

9. To develop graduates with a sound understanding of sustainable 
development, sustainable enterprise and green marketing, with the 
skills and competencies to pro-actively engage with the emerging 
green economy.

	 In	achieving	these	aims	the	degree	route	identifies	at	different	stages	a	
number	of	key	themes	that	are	reinforced	as	the	programme	develops.		
Ultimately,	the	design	of	the	Sustainable	Tourism	Management	degree	is	
intended	to	reflect	the	increasing	multi-disciplinary	nature	of	the	subject	
area,	and	the	intrinsic	relationship	with	business	and	sustainability	(see	
Figure 1).

 

 

 

 Our	 new	 degree	 is	 an	 evolution	 of	 our	 existing	 BA	 (Hons)	 Tourism	
Management	 degree,	 and	 has	 a	more	 specific	 focus	 on	 sustainability	
reflecting	 (i)	 the	 increasing	 importance	of	sustainable	development,	as	
typified	by	Visit	England’s	Wise	Growth	Strategy,	and	(ii)	the	expectation	of	
employers	that	graduates	should	have	the	relevant	skills	and	knowledge	
to	 work	 within	 the	 wider	 green	 economy.	 	 	 The	 degree	 programme	
has	also	been	developed	in	readiness	for	accreditation	by	the	Tourism	
Management	Institute.

 Learning Outcomes

	 In	 line	 with	 the	 specific	 degree	 route	 aims,	 the	 learning	 outcomes	
have	 been	 informed	 both	 by	 relevant	 benchmark	 statements	 and	 the	
University’s	 Learning	 and	 Teaching	 Strategy.	 	 The	 learning	 outcomes	
achieved	by	you	on	 the	BSc	 (Hons)	Sustainable	Tourism	Management	
degree	route	have	been	categorised	under	two	headings:	first	in	terms	of	
the knowledge and understanding	that	you	will	be	able	to	demonstrate;	
and	second	in	terms	of	the	skills	that	you	will	have	gained.

 

Figure 1: 
Areas of Knowledge and 
Understanding within the 
BA (Hons) Sustainable 
Tourism Management 
Degree Route

Sustainable 
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 Knowledge and Understanding

	 Figure	2	highlights	the	areas	of	knowledge	and	understanding	that	you	
will	be	able	to	demonstrate	on	completion	of	your	degree,	and	illustrates	
that	 central	 to	 the	 programme	 are	 both	 an	 ability	 to	 demonstrate	 an	
understanding	of	the	nature	of	the	tourism	product	(businesses,	resources	
and	environments),	and	the	internal	and	external	factors	influencing	the	
strategic	management	process.	In	addition,	you	will	also	be	able	to	place	
the	 more	 applied	 aspects	 of	 sustainable	 tourism	 management	 in	 the	
context	of	conceptual	frameworks,	methodologies	and	approaches	that	
have	been	used	to	explain	the	nature	of	tourism	systems	and	sustainable	
development.		This	consideration	will	help	to	ensure	that	you	recognise	
the	multi-disciplinary	nature	of	the	subject	and	can	draw	upon	concepts	
taken	from,	for	example,	social	anthropology,	geography,	environmental	
studies,	history,	and	business	studies.	 	Finally,	you	will	be	also	able	to	
demonstrate	understanding	of	a	range	of	contemporary	and	pervasive	
issues	 relative	 to	 this	 framework	 of	 learning.	 	 Within	 the	 context	 of	
sustainable	tourism	management	such	issues	would	 include	key	areas	
such	as	sustainable	development	and	experience	management.

 BA (Hons) Tourism Management Student Handbook 2006-2007

Figure 3: Areas of Knowledge and Understanding within the BA (Hons) Tourism
Management Degree Route
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Figure	2: 
Areas of Knowledge and 
Understanding within 
the BA (Hons) Tourism 
Management Degree 
Route

	 More	specifically,	the	areas	of	knowledge	and	understanding	demonstrable	
by	 you	 with	 respect	 to	 the	 sustainable	 tourism	 management	 degree	
reflected	in	Figure	1	are	as	follows:

	 [a]	Conceptual Frameworks, Methodologies and Approaches

1. The theoretical, conceptual and methodological frameworks of 
analysis used to define and explain the nature of sustainable tourism 
development;

2. The multidisciplinary nature of the subject and links with other subject 
areas such as social anthropology, history, environmental studies, 
business studies, sociology, cultural studies and geography (see 
Figure 3).

 

 

 BA (Hons) Tourism Management Student Handbook 2006-2007

More specifically, the areas of knowledge and understanding demonstrable by you with

respect to the tourism management degree reflected in Figure 1 are as follows:

[a] Conceptual Frameworks, Methodologies and Approaches

(i)

(ii)

The theoretical, conceptual and methodological frameworks of analysis used to

define and explain the nature of tourism development;

The multidisciplinary nature of the subject and links with other subject areas such as

social anthropology, history, environmental studies, business studies, sociology,

cultural studies and geography (see Figure 4).

Figure 4: The Multidisciplinary Nature of Tourism
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Figure	3: 
The Multi-disciplinary 
Nature of Sustainable 
Tourism Management
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	 [b]	Sustainable Tourism Management: Internal and External 
Environments

1. The structural, spatial and operational characteristics of the tourism 
industry, at a local, regional, national and international level;

2. The relationship between tourism, the host community, local 
stakeholders and the environment;

3. The role and significance of public, private and not-for-profit sectors in 
sustainable tourism development;

4. The changing patterns and characteristics of consumer demand, and 
the emergence of the visitor economy;

5. The social, economic, environmental, cultural, and political significance 
and impacts of sustainable tourism development; 

6. The key stages of the strategic management process used to guide 
the sustainable development of tourism resources and destinations;

7. The development of appropriate management and innovative 
marketing strategies reflecting the nature of internal and external 
operating environments and the drive for competitive advantage;

8. The relationship between technology, digital media and tourism;

9. Processes, procedures and practice for effective management of 
organisations, people and environments.

	 [c]	Contemporary and Pervasive Issues

1. On completion of the degree, you will be able to demonstrate 
knowledge of a range of contemporary and pervasive issues.  This will 
have been gained against the background of your study of tourism 
products, their organisation and management, and the influence of 
internal and external environmental factors.

  

 Employability and Transferable Skills

	 On	successful	completion	of	your	degree,	you	will	be	able	to	demonstrate	
the	following	key	skills:

1. Cognitive skills of critical thinking, analysis, and effective problem 
solving and decision-making using appropriate quantitative and 
qualitative methodologies and techniques;

2. The ability to work effectively as a member of a team or independently 
and to take responsibility for your own learning;

3. Planning, personal management skills and continuing professional 
development;

4. Multidisciplinary research skills relevant to the context of sustainable 
development, and wider business and management issues;

5. Effective communication, presentation and digital literacy skills;

6. Interpretation, evaluation and synthesis of material;

7. The ability to recognise the moral, ethical, environmental and 
legal implications of sustainable development, and business and 
management issues.

 Mapping of Learning Outcomes

	 Given	the	vocational	theme	embedded	within	the	BSc	(Hons)	Sustainable	
Tourism	 Management	 degree	 there	 is	 inevitably	 a	 degree	 of	 overlap	
between	knowledge	and	understanding	and	skills,	as	the	degree	route	
seek	to	ensure	that	graduates	are	capable	of	bridging	the	gap	between	
theory	and	practical	application.	 	The	 learning	outcomes	 in	 relation	 to	
knowledge	and	skills	will	also	vary	between	levels.		To	ensure	clear	and	
logical	 progression	 through	 the	 degree	 route,	 the	 learning	 outcomes	
clearly	reflect	FHEQ	level	descriptors.	Moreover,	the	individual	learning	
outcomes	have	been	linked	to	specific	modules	throughout	the	degree	
route.		This	mapping	process	allows	you	to	reflect	upon	your	personal	
development	as	you	proceed	through	the	degree.	This	in	turn	allows	you	
to	 be	 well	 placed	 in	 convincing	 prospective	 placement	 and	 graduate	
employers	that	you	have	gained	the	knowledge	and	skills	necessary	to	
make	an	 immediate	and	meaningful	contribution	 to	an	organisation	or	
business.

	 The	 specific	 learning	 outcomes	 for	 each	 module	 are	 detailed	 in	 the	
individual	module	descriptors	that	are	available	on	Moodle	and	should	
be	referenced	in	conjunction	with	the	programme	structure	on	page	42.
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 Your Degree Journey and Progression

 As	you	move	through	the	three	levels	of	your	degree	(normally	years	1	
to	3)	so	the	demands	upon	you	become	greater	in	terms	of	the	degree	
of	 responsibility	 you	need	 to	 take	 for	 your	 own	 learning,	 the	 range	of	
material	covered,	and	the	complexity	and	range	of	the	tasks	you	need	
to	undertake.		This	is	reflected	in	the	levelness	at	each	stage	during	your	
degree	 as	 defined	 by	 the	QAA	National	 Qualification	 Framework	 (see	
overleaf).		

 First Year (Level 4)

 Level	 4	 is	 very	 much	 a	 transitional	 year	 as	 we	 provide	 you	 with	 an	
introduction	 to	your	chosen	 route	of	 study,	and	also	start	 to	help	you	
develop	the	academic	skills	that	are	needed	for	the	successful	completion	
of	 your	 degree.	 	 We	 provide	 you	 with	 an	 introduction	 to	 the	 tourism	
and	events	 industry,	 looking	at	 the	character,	 form	and	function	of	 the	
sector	 from	 a	 local,	 regional,	 national	 and	 international	 perspective.		
You	also	take	an	introductory	module	on	sustainability	which	forms	the	
starting	point	for	the	sustainability	strand	that	runs	through	your	degree.	
Additional	modules	at	Level	4	provide	an	introduction	to	key	areas	such	
as	marketing,	and	management	and	organisations.		While	Level	4	does	
not	count	to	your	overall	degree	grade	you	must	accumulate	sufficient	
credit	to	progress	to	Level	5	(see	page	41).		At	Level	4	you	are	encouraged	
to	engage	with	your	module	tutors,	and	reflect	not	only	on	the	work	you	
have	completed,	but	also	the	skills	you	are	beginning	to	develop.		As	part	
of	this	reflective	process	you	will	be	supported	throughout	your	degree	
by	your	personal	tutor	(see	page	36).

 Second Year (Level 5)

 Level	 5	 builds	 on	 the	 introductory	 themes	 discussed	 at	 Level	 4,	 and	
focuses	 more	 specifically	 on	 underlying	 concepts	 and	 principles	 that	
characterise	your	chosen	area	of	study.	Having	considered	the	character	
of	the	tourism	industry	at	Level	4,	your	core	modules	now	give	greater	
consideration	 to	more	 specific	 aspects	 of	 tourism	operations	 such	 as	
competitive	 strategy,	 customer	 service,	 experience	management,	 and	
sustainable	enterprise.	We	also	look	at	the	wider	role	of	tourism	in	society,	
and	 the	 impact	 sustainable	 tourism	 has	 had	 on	 people	 and	 places.		
Option	modules	allow	you	to	focus	on	digital	marketing,	branding,	project	
management,	and	creativity	and	innovation.		Level	5	is	also	focused	on	
research	skills	in	preparation	for	your	Level	6	management	project.

	 Skills	at	Level	5	build	on	the	knowledge	and	aptitudes	gained	at	Level	4	by	
developing	your	intellectual,	organisational,	and	communicative	abilities.		
Once	again	oral	and	written	communication	skills,	team	work	and	social	
interaction	 are	 identified	 as	 key	 learning	 outcomes.	 In	 addition,	 there	
is	an	 increasing	emphasis	on	skills	of	self-evaluation,	subject	content,	
digital	literacy,	critical	textual	analysis	and	most	notably	on	independent,	
self-directed	learning.	

 

FHEQ Level Descriptors

Level 4 (Certificate Level):

Students should be able to 
demonstrate:

•	 knowledge of the underlying 
concepts and principles associated 
with their area(s) of study, and an 
ability to evaluate and interpret these 
within the context of that area of 
study

•	 an ability to present, evaluate, and 
interpret qualitative and quantitative 
data, to develop lines of argument 
and make sound judgements in 
accordance with basic theories and 
concepts of their subject(s) of study

 Students will be able to:

•	 evaluate the appropriateness of 
different approaches to solving 
problems related to their area(s) of 
study and/or work;

•	 communicate the results of their 
study/work accurately and reliably, 
and with structured and coherent 
arguments;

•	 undertake further training and 
develop new skills within a structured 
and managed environment;

and students will have:

•	 the qualities and transferable skills 
necessary for employment requiring 
the exercise of some personal 
responsibility

FHEQ Level Descriptors

Level 5 (Diploma Level): 

Students should be able to 
demonstrate:

•	 knowledge and critical understanding 
of the well-established principles 
of their area(s) of study, and of the 
way in which those principles have 
developed

•	 an ability to apply underlying 
concepts and principles outside 
the context in which they were 
first	studied,	including,	where	
appropriate, the application of those 
principles in an employment context

•	 knowledge of the main methods 
of enquiry in the subject(s) 
relevant to the named award, 
and ability to evaluate critically 
the appropriateness of different 
approaches to solving problems in 
the	field	of	study

•	 an understanding of the limits of their 
knowledge,	and	how	this	influences	
analyses and interpretations based 
on that knowledge

Students will be able to:

•	 use a range of established 
techniques to initiate and undertake 
critical analysis of information, and 
to propose solutions to problems 
arising from that analysis;

•	 effectively communicate information, 
arguments, and analysis in a variety 
of forms to specialist and non-
specialist audiences, and deploy 
key techniques of the discipline 
effectively;

•	 undertake further training, develop 
existing skills and acquire new 
competences that will enable them 
to	assume	significant	responsibility	
within organisations;

 
and students will have:

•	 the qualities and transferable 
skills necessary for employment 
requiring the exercise of personal 
responsibility and decision-making

FHEQ Level Descriptors

Level 6 (Honours Level):

Students should be able to 
demonstrate:

•	 a systematic understanding of 
key	aspects	of	their	field	of	study,	
including acquisition of coherent 
and detailed knowledge, at least 
some of which is at, or informed by, 
the	forefront	of	defined	aspects	of	a	
discipline

•	 an ability to deploy accurately 
established techniques of analysis 
and enquiry within a discipline

•	 a conceptual understanding that 
enables the student

•	 an ability to devise and sustain 
arguments, and/or to solve problems, 
using ideas and  techniques, some 
of which are at the forefront of a 
discipline

•	 an ability to describe and comment 
upon particular aspects of current 
research, or equivalent advanced 
scholarship, in the discipline

•	 an appreciation of the uncertainty, 
ambiguity and limits of knowledge

•	 the ability to manage their own 
learning, and to make use of 
scholarly reviews and primary 
sources (for example refereed 
research articles and/or original 
materials appropriate to the 
discipline)

Students will be able to:

•	 apply the methods and techniques 
that they have learned to review, 
consolidate, extend and apply their 
knowledge and understanding, and 
to initiate and carry out projects

•	 critically evaluate arguments, 
assumptions, abstract concepts 
and data (that may be incomplete), 
to make judgements, and to frame 
appropriate questions to achieve 
a solution - or identify a range of 
solutions - to a problem

•	 communicate information, ideas, 
problems, and solutions to both 
specialist and non-specialist 
audiences

and students will have:

•	 the qualities and transferable skills 
necessary for employment requiring:

•	 the exercise of initiative and personal 
responsibility;

•	 decision-making in complex and 
unpredictable contexts;

•	 the learning ability needed to 
undertake appropriate further training 
of a professional or equivalent 
nature.

National Definitions of Levelness
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 Third Year (Level 6)

 Level	6	continues	specialisation	and	is	characterised	by	a	more	explicit	
application	 of	 the	 skills,	 competencies	 and	 knowledge	 you	 have	
developed	at	Levels	4	and	5.	At	Level	6	you	undertake	an	independent	
study	 of	 your	 own	 choice	 -	 the	management	 project	 (45	 credits).	 	 To	
support	you	in	this	endeavour	you	will	be	allocated	a	project	supervisor.

	 The	 sustainability	 strand	 of	 the	 degree	 culminates	 with	 a	 year	 long,	
30-credit,	module	 that	 looks	 at	 Sustainable	 Destination	Management.		
Option	modules	will	 allow	you	 to	specialise	 in	areas	such	as	Eco	and	
Nature-Based	 Tourism,	 Environmental	 Education	 and	 Interpretation	
Management,	 Strategic	 Green	 Marketing,	 and	 Sustainable	 Coastal	
Tourism.		You	also	get	the	opportunity	to	undertake	work	placement	in	
either	Semester	1	or	Semester	2.

	 Level	6	represents	the	culmination	of	your	academic	experience	in	terms	
of	the	achievement	of	‘graduateness’		-	defined	through	the	accumulated	
development	 of	 identifiable	 transferable	 skills,	 and	 the	 intellectual	
maturity	and	self-confidence	befitting	an	active	member	of	the	scholarly	
community	within	 the	Business	School.	All	modules	delivered	at	Level		
require	high-order	skills	of	written	and	oral	fluency,	independent	learning,	
reflexivity,	 textual	 analysis	 and	 theoretical	 awareness.	 By	 this	 stage	
they	will	have	been	repeatedly	practised	in	assessments	at	Level	4	and	
Level	 5.	 In	 particular,	 the	 successful	 completion	 of	 your	 10,500	word	
management	project	tests	your	ability	to	work	independently.

Developing Creativity

A serious play session using Lego to help students 
visualise the keys elements of a sustainable destination.  
One of the many approaches to learning and teaching on 
the degree programme.

pedagogy
noun

‘the method and practice of 
teaching, especially as an 
academic subject or theoretical 
concept’
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 Learning, Teaching and 
Assessment 

 
 Our Approach to Learning and Teaching

	 The	 transition	 to	 Higher	 Education	 can	 often	 be	 a	
daunting	 prospect.	 We	 offer	 a	 close-knit,	 student-
centred	academic	community,	and	you	will	be	 taught	
in	 a	 small,	 friendly	 and	 supportive	 environment.	 Our	
approach	 is	 distinctive	 to	 that	 adopted	 by	 many	
universities.	To	us	students	are	not	 just	a	 ‘face	 in	 the	
crowd’,	and	we	 take	pride	not	only	 in	 the	supportive	
learning	environment	that	we	provide	but	also	engaging	
with	you	as	active	partners	in	the	learning	process	(see	
overleaf)	to	help	you	achieve	your	potential.	We	avoid	
mass	 lectures	 and	 instead	 our	 approach	 focuses	 on	
relatively	small	group	learning	that	we	believe	is	better	
suited	 to	 supporting	 your	 learning.	 The	 programme	
builds	upon	the	strong	reputation	that	Chichester	has	
earned	for	delivering	high	quality	courses	of	study	in	a	
supportive	and	friendly	environment.

	 It	 is	 unusual	 within	 the	 university	 sector	 to	 have	 an	
emphasis	on	providing	a	 learning	environment	based	
almost	 entirely	 around	 small,	 workshop-based	 group	
sessions.	 Typically,	 these	 last	 two	 to	 three	 hours	 in	
length	and	allow	students	and	tutors	to	explore	areas	
in	more	depth	than	would	be	possible	in	the	‘traditional’	
lecture	room	environment.		The	format	of	these	sessions	
also	 provides	 an	 opportunity	 for	 a	more	 applied	 and	
creative	approach	to	learning	and	teaching,	and	you	will	
experience	a	range	of	different	pedagogies,	reflecting	
the	interests	and	expertise	of	staff	within	the	Business	
School.

	 We	are	proud	of	our	ability	to	be	able	to	develop	your	
learning	in	such	a	way,	and	believe	it	is	one	of	the	key	
areas	that	differentiates	us	from	most	higher	education	
universities	 and	 colleges.	 Developing	 the	 relevant	
subject	area	knowledge,	combined	with	the	skills	and	
experience	 that	 employers	 are	 looking	 for,	 is	 key	 to	
enhancing	your	employability.	We	believe	 that	vital	 to	
this	process	 is	 the	need	 for	 you	 to	 reflect	 upon	your	
own	learning	as	it	takes	place,	and	through	this	develop	
the	ability	to	apply	your	skills	and	understanding	with	
confidence.	 The	 programme	 produces	 an	 extensive	
range	 of	 support	 materials,	 and	 resources	 for	 each	
module	are	available	via	Moodle.

3
 

Team-building skills as p
art 

of a module on designing 

training programmes

Students as producers - Level 5 

students running a session themselves 

using customer service training games

Working in Partnership

We put considerable emphasis on 
working with you as partners in all 
areas of your degree experience.  
To do this we use the HEA 
framework for Partnership Learning 
Communities.

What does this mean?  Well you 
might find yourself involved in a live 
research or consultancy project 
with a member of staff, conducting 
your own research, or involved in 
module and assessment design.    

Students as Partners

The framework

Figure 1: A conceptual model for students as partners in learning and teaching in higher education 
(Healey, Flint and Harrington 2014). 
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In the Picture

Level 3 Tourism Management 
student, Rhona Scott, facilitates 
a focus group in Selsey with 
local tourism providers as part of 
a consultancy project for selsey 
Town Council  

HEA	(2014)	Framework	for	Partnership	in	Learning	and	
Teaching	in	Higher	Education,	HEA,	York.
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 Fieldtrips and Industry Engagement

Departmental	 engagement	 with	 the	 tourism	 industry	 has	 provided	
invaluable	 opportunities	 to	 include	 industry	 professionals	 within	
specific	 modules.	 Working	 within	 the	 industry	 has	 highlighted	 the	
diverse	range	of	tourism	projects	underway	across	the	region.	Many	
of	 these	 escape	 the	 attention	 of	 the	 academic	 community,	 but	
provide	valuable	‘real	life’	examples	of	tourism	development,	and	the	
practical	realities	associated	with	implementing	tourism	programmes	
within	destination	environments.	Such	examples	provide	pertinent	
fieldtrip	locations	so	students	can	see	and	critically	assess	tourism	
management	 in	 action.	 Our	 small	 group	 sizes	 also	 affords	 the	
flexibility	of	being	able	to	integrate	fieldtrips	to	local	sites	when	and	

where appropriate.

This	 consistent	 emphasis	 on	 exposure	 to	 real	 world	 situations	 and	
professionals	 is	 essential	 to	 embed	 the	 necessary	 experience	 and	
knowledge	 that	many	employers	are	 looking	 for.	Most	 significantly,	
this	approach	addresses	 the	widespread	scepticism	that	university	
tourism	 degree	 programmes	 fail	 to	 deliver	 programmes	 that	 are	
relevant	 to	 the	 tourism	 industry	 and	 are	 seen	 to	 be	 provided	 by	
individuals	with	little	experience	of	the	‘real	world’.

Frequent	contact	with	industry	also	ensures	that	academic	staff	are	
up-to-date	with	the	latest	industry	developments,	and	are	able	to	
incorporate	this	into	their	teaching	almost	immediately.	The	effective	

embedding	of	consultancy	work	allows	students	 to	 look	beyond	 the	
academic	text,	and	place	key	themes	such	as	strategic	management,	
sustainability	and	dealing	with	small	businesses	in	the	context	of	an	
operational	destination	environment.

In	 addition	 to	 guest	 speakers,	 the	 programme	 also	 draws	 on	
local	 industry	support	 in	a	variety	of	different	ways.	First,	 industry	
representatives	 are	 invited	 to	 attend	 student	 presentations,	 as	
guest	markers,	so	students	become	accustomed	to	presenting	to	
industry	employers.	For	example,	as	part	of	the	assessment	regime	
for	Sustainable	Destination	Management,	students	have	to	apply	
for	a	destination	management	post,	and	attend	a	short	interview,	

where	 they	are	expected	 to	demonstrate	an	operational	awareness	of	
the	basic	elements	of	destination	management.	 	Moreover	colleagues	
from	industry	are	 invited	to	sit	on	the	 interview	panel.	Therefore,	while	
contributing	to	the	final	part	of	 their	assessment,	 it	 is	also	 intended	to	
provide	valuable	interview	experience.

		 Consultancy	links	within	the	region	have	also	facilitated	the	development	
of	work	placement	opportunities,	and	whenever	possible,	students	are	
now	 encouraged	 to	 undertake	 final	 year	 dissertations	 as	 consultancy	
projects	 for	 local	 tourism	businesses.	More	 fundamentally,	 the	 overall	
structure	of	the	Sustainable	Tourism	Management	degree	at	Chichester,	
and	 the	 specific	 content	 and	 design	 of	 new	 modules	 has	 also	 been	
influenced	by	the	nature	of	our	consultancy	and	scholarly	activity.	

Out and about in Chichester 

Harbour AONB

Exploring Dartmoor National 

Park

Heritage tourism at 

Petworth House

“…Fieldtrips were a valuable tool to enable us 
to gather first-hand experience from people 
involved on the ground…it was helpful to meet 
so many visiting speakers…seeing theory in 
practice puts the past three years in context… 
and demonstrated the fragmented but very inter-
related aspect of tourism…’

Student Feedback

Preparing to go underground at Morwellham 

Quay in the Tamar Valley, Cornwall
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 Technology Enhanced Learning 

 Staff	 in	 the	 department	 are	 advocates	 of	 blended	 and	 technology	
enhanced	 learning,	 and	 a	 range	 of	 innovative	 approaches	 have	 been	
adopted	to	enhance	the	quality	of	your	learning	experience.			

 Moodle

	 A	 central	 tenet	 of	 our	 use	 of	 technology	 is	 Moodle	 	 -	 your	 Virtual	
Learning	 Environment	 (VLE).	 	 Every	 module	 that	 you	 study	 on	 your	
degree	programme	will	have	its	own	Moodle	home	page.	Lecturers	will	
use	Moodle	to	upload	and	share	module	and	assessment	 information,	
handouts	 and	 PowerPoint	 slides,	 links	 to	 websites,	 media	 links	 and	
interactive	activities,	such	as	quizzes,	forums	and	questionnaires.			

	 Each	 lecturer	will	 use	Moodle	 in	 a	 slightly	 different	way	 and	 they	will	
explain	to	you	how	to	use	Moodle	as	part	of	your	Programme.	It	is	really	
important	that	you	engage	with	Moodle	and	check	module	resources	on	
a	regular	basis.		Staff	can	actually	run	activity	logs	for	their	own	pages	so	
they	can	monitor	levels	of	engagement.

	 You	can	access	your	own	Moodle	pages	at	moodle.chi.ac.uk. Please 
contact	the	SIZ	if	you	are	missing	any	modules.

 Chi-Player (Panopto)

	 ChiPlayer	 is	 the	 University’s	 video	 capture	 tool,	 and	 is	 powered	 by	
Panopto.		It	allows	teaching	content	to	be	recorded	and	made	available	
via	Moodle,	where	recordings	will	be	listed	in	the	module	page’s	ChiPlayer	
block.	We	are	very	fortunate	that	staff	in	the	Business	School	have	led	
on	the	development	of	ChiPlayer,	and	have	used	it	creatively	to	support	
different	ways	of	learning	and	teaching.		You	will	hear	the	term	‘flipping	
the	classroom’	quite	regularly,	as	video	resources	are	made	available	to	
facilitate	more	interactive	discussion	and	activities.		ChiPlayer	videos	can	
be	watched	on	most	devices	and	supports	full	search	(of	text	and	audio),	
note	taking	(which	is	private	and	time-stamped),	speed	adjustments	and	
slide	previews.

 

Click	to	access	Moodle

http://chi.ac.uk
http://chi.ac.uk
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 TurnItIn and Academic Referencing

 Being	able	to	reference	properly	is	an	important	part	of	your	University	
experience.	 	The	University	of	Chichester	Business	School	 follows	the	
Harvard	Reference	system.		Staff	in	the	department	will	provide	guidance	
on	referencing,	and	you	are	also	advised	to	visit	the	extensive	academic	
skills	resources	available	at	on	Moodle	(see	overleaf).

 An	important	piece	of	technology	at	your	disposal	to	help	with	referencing	
is	 Turnitin;	 a	 valuable	 study	 skills	 tool	 available	 to	 help	 you	 improve	
your	 academic	writing,	 and	 in	 particular	 the	 accuracy	 and	 integrity	 of	
your	referencing.		You	can	submit	drafts	of	work	to	Turnitin	and	usually	
within	 10	minutes	 get	 a	 summary	 (called	 an	Originality	 Report)	which	
shows	how	much	of	a	document	 is	original,	cited	 from	other	sources,	
or	 unoriginal.	 	 Turnitin	 checks	 against	 an	 extensive	 database	 of	 over	
45	 billion	 web	 pages,	 337	 million	 student	 papers,	 and	 in	 excess	 of	
130	million	pages	 to	 look	 for	similarities	 to	existing	sources.	 	You	can	
submit	 further	 drafts,	 up	 to	 the	 point	 of	 submission,	with	 subsequent	
originality	reports	being	available	24	hours	later.		While	still	retaining	an	
important	role	as	a	web-based	anti-plagiarism	tool,	Turnitin	encourages	
best	practice	in	using	and	referencing	other	people’s	written	material	to	
support	 academic	 writing	 and	 critical	 thinking	 -	 thereby	 avoiding	 any	
chance	of	plagarism!

  

Click	to	access	guidance	on	
Turnitin

10Submit • Review • Improve

minutesturnitin

Improve Your Grades

Improve the quality of your referencing by checking your 
work against 55 billion web pages, 337 million student 
submissions, and 143 million articles from books and 
academic journals in the Turnitin database

Step 2: Analyse your Originality 
Report to check your sources

Step 3: Rewrite and resubmit

Step 4: Review and repeat 
the process until the point of 

submission

Step 1: Submit a draft to Turnitin

Improve the quality of 
your referencing

A University of Chichester 
initiative supported by

academicskills.chi.ac.uk

http://chi.ac.uk
http://chi.ac.uk
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 Assessment and Feedback 

Many	 potential	 graduates	 often	 have	 stereotypical	 ideas	 about	 the	
nature	 of	 assessment	 in	 Higher	 Education.	 We	 give	 considerable	
emphasis	to	a	wide	range	of	imaginative	and	innovative	assessment	
strategies.	 The	 assessment	 strategy	 adopted	 for	 BSc	 (Hons)	
Sustainable	 Tourism	Management	 is	 one	where	 you	 experience	 a	
broad	 range	 of	 assessment	 forms	 at	 an	 appropriate	 level	 as	 you	
progress	 through	 the	 degree.	 The	 general	 nature	 of	 assessment	
changes	in	that	the	forms	of	assessment	are	designed	to	reinforce	the	
emphasis	towards	more	independent	learning	through	the	various	
levels.	 Typical	 types	 of	 assessment	 include	 research	 projects,	
team	work,	seminar	presentations,	poster	presentations,	fieldwork	
reports	 and	podcast	production.	 	Most	modules	will	 incorporate	
more than one assessment type.  

	 Our	links	with	the	local	tourism	industry	extend	into	assessment	design	
to	ensure	that	tasks	are	realistic	and	reflect	the	type	of	work	graduates	
could	typically	find	themselves	doing	upon	graduation	into	the	tourism	
sector.	Wherever	possible,	student		assessment	is	based	around	‘real-life’	
business	situations.	For	example,	as	part	of	the	assessment	for	Purple	
Goldfish	and	the	Art	of	Service	Excellence	you	will	asked	to	complete	
an	on-site	quality	audit	at	a	local	tourist	attraction.		These	industry	links	
also	allow	us	to	encourage	you	to	undertake	final	year	dissertations	as	
consultancy	projects	for	local	tourism	businesses.

	 The	programme	team	is	committed	to	positive	innovation	in	assessment.	
However,	 the	 team	 is	 aware	 of	 the	 risk	 of	 being	 innovative	 purely	 for	
the	sake	of	innovation.	The	primary	focus	when	designing	assessment	
tasks	 has	 been	 to	 ensure	 the	 appropriateness	 of	 the	 assessment	 in	
enabling	you	to	demonstrate	your	achievement	of	the	learning	outcomes	
through	undertaking	authentic	tasks	that	will	also	serve	to	enhance	your	
employability.  

	 Details	of	specific	assessment	tasks	are	detailed	in	the	respective	module	
handbooks	available	on	Moodle.

“ Using real attractions for 
assessments makes the 
experience more realistic… 
being able to go to the 
site and experience the 
area first hand makes the 
module more interesting 
and challenging, and it also 
allows us to see the industry 
working which adds to our 
skills and experience for 
when we graduate’ 
Student Feedback

Students assessing s
ervice 

quality on a visit to 
Action 

Stations at Portsmouth 

Historic Dockyard

“Assessment design is real-world and demonstrates 
excellent industry engagement enhancing the 
overall student experience. I would comment 
specifically on the quality of assessment: the 
process encompasses the learning outcomes 
whilst maintaining an applied management focus. 
It is clear that the assessment strategy encourages 
students to engage with various industry sectors 
and grasp the key issues, but also to take the work 
to the next stage’

External Examiner Feedback

Click	to	access	examples	of	
student	podcasts

  Assessment: Help - I have a Problem!

	 Life	at	University	does	not	always	run	smoothly	and	sometimes	the	
real	world	gets	in	the	way.		At	these	times	life	might	seem	stressful	
but	the	University	has	processes	in	place	that	are	designed	to	help	
and	support	you.

 Extensions

 It	is	your	responsibility	to	ensure	that	you	plan	your	time	effectively	
to	ensure	that	assignments	can	be	handed	in	on	time.	However,	if	
circumstances	arise	where	for	any	reason	you	think	that	you	will	
not be able to submit your assignment on time you may apply in 
advance	of	the	deadline	for	an	extension.	It	should	be	noted	that	
evidence	will	be	required	to	support	your	request	for	an	extension	
(e.g.	a	doctor’s	note).	An	assignment	extension	request	form	can	
be	 obtained	 from	 the	 administrative	 office,	 and	 will	 need	 to	 be	
signed	by	your	module	tutor.

 Mitigating Circumstances

 Mitigating	 Circumstances	 are	 serious	 events	 which	 impact	 on	
your	academic	performance	and	the	University	has	an	established	
process	 in	place	 to	 support	 you	should	 you	find	yourself	 in	 this	
situation.	If	you	have	any	queries	over	an	aspect	of	extensions	or	
mitigating	circumstances	please	ask	the	team	in	the	administrative	
office.

 
 Provision for Re-Assessment 

 For	information	regarding,	re-assessment	please	see	Part	8C	and	
Part	8D	of	the	Academic	Regulations.

http://chi.ac.uk
http://chi.ac.uk
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 Academic Support and Personal Tutoring

 Student	support	and	guidance	is	an	integral	feature	of	the	programme.		To	
start,	the	Business	School	Department	Moodle	page	is	a	useful	source	of	
information	for	a	wide	range	of	‘frequently	asked	questions’,	but	should	
this	not	provide	the	information	that	you	need	then	other	members	of	the	
Business School team will be happy to help.

	 For	more	day-to-day	questions	or	queries	about	process	or	administrative	
issues,	members	of	the	Business	School	Administrative	Team	based	in	
Dome	1.06	will	usually	be	well	placed	to	provide	you	with	an	answer,	or	
direct	you	to	the	most	appropriate	person	to	liaise	with.

	 At	 a	module	 level,	 guidance	 and	 support	 is	 typically	 provided	 by	 the	
module	tutor,	and	they	should	usually	be	the	first	point	of	call	in	relation	
to	 queries/concerns	 you	 have	 about	 an	 individual	 module	 when	 the	
information	you	need	 is	not	on	 the	module	Moodle	page.	 	 If	 there	are	
broader	questions	about	a	particular	degree	route/programme	of	study	
then	the	relevant	programme	coordinator	is	often	the	best	person	to	get	
in touch with.

	 You	will	also	be	assigned	a	personal	tutor	at	the	start	of	Year	1,	and	it	is	
intended	that	you	will	meet	formally	at	least	once	a	semester	throughout	
the	programme,	principally	to	review	academic	progress.		There	is	also	
the	opportunity	to	discuss	relevant	personal	matters	and	where	necessary	
the	personal	 tutor	will	 refer	you	on	to	the	appropriate	central	services.	
Your	personal	tutor	is	therefore	also	well-placed	to	write	a	reference	for	
you.	Working	with	 your	personal	 tutor	 you	will	 also	be	encouraged	 to	
reflect	on	your	own	degree	experience,	so	that	you	can	recognise	where	
and	how	you	have	developed	specific	skills.	

	 You	 will	 be	 expected	 to	 be	 pro-active	 in	 developing	 a	 professional	
relationship	with	your	personal	tutor.	This	will	in	part	be	achieved	through	
the	formal	meeting	each	semester.		In	addition	you	will	be	expected	to	
contact	your	personal	 tutor	on	other	occasions	should	the	need	arise.		
Normally the personal tutor will also be a member of the core teaching 
team	so	in	addition	to	the	formal	support	role	the	advisor	will	be	a	‘familiar	
face’	throughout	the	year.

 

	 During	the	course	of	your	degree,	the	role	of	the	personal	tutor	will	be	to:

1. Provide initial advice on life at the University and to be a first point of 
contact should you encounter any problems;

2. Liaise with academic staff about any problems you may be having in 
adjusting to higher education;

3. Liaise with Learning Support Services if the student has any problems 
concerning numeracy and literary;

4. Liaise with the college nurse if any medical problems arise and provide 
advice on the University counselling services if required;

5. Discuss your learning strategies in the light of the target objectives of 
the modules to be studied;

6. Respond, through liaison with you, to any concerns about your 
performance;

7. Meet with you to reflect upon your personal development and career 
planning.

	 On	 joining	 the	 Business	 School	 you	 should	meet	 with	 your	 assigned	
personal	 tutor	 during	 induction	 week.	 Thereafter,	 you	 can	 ‘book’	 an	
appointment	 at	 a	mutually	 convenient	 time	 to	 see	 your	personal	 tutor	
if	 the	need	arises.	You	will	be	expected	to	meet	your	personal	tutor	at	
the	 beginning	 of	 each	 subsequent	 semester	 to	 review	 your	 personal	
development	and	outline	action	plans	for	the	forthcoming	semester.

 Work-Based Learning

	 Work-based	learning	opportunities	are	an	important	feature	of	many	of	the	
Business	School	degree	programmes,	and	this	reflects	a	commitment	to	
embedding	vocational	experience	and	employability	into	our	programmes	
where	possible.		Work-based	learning	experience	can	be	gained	through	
undertaking	a	1	year	internship	(normally	for	a	period	of	no	less	than	48	
weeks)	during	Year	3	of	your	programme.		If	you	complete	this	placement	
experience	 the	wording	 “(Professional	 Placement)”	will	 be	 included	 in	
the	 final	 title	 of	 your	 award.	 	 There	 is	 also	 an	opportunity	 to	 apply	 to	
undertake	a	work-based	learning	at	Level	6,	where	you	spend	a	day	a	
week	working	in	industry	during	the	course	of	either	semester	1	or	2.
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 Work-Based Learning Support: The Placement Coordinator 

	 You	are	ultimately	responsible	for	gaining	your	own	work	placement,	but	
the	Business	School	Work	Placement	Coordinator	and	the	programme	
team	will	provide	assistance	and	guidance	in	finding	suitable	placement	
opportunities	and	help	you	with	the	liaison	process	with	the	employers.		
Typically	there	will	be	a	range	of	opportunities	advertised	that	you	might	
apply	for.		In	the	case	of	the	1	year	internship	these	would	typically	be	
paid	 positions.	 You	 will	 not	 be	 restricted	 to	 placement	 opportunities	
offered	by	University	of	Chichester	and	might	wish	to	source	your	own	
placement.	Your	initiative	in	this	respect	is	welcomed.		Support	from	the	
Business	School	Work	Placement	Coordinator	will	be	available	to	provide	
guidance	as	to	the	approaches	you	might	adopt	when	contacting	target	
organisations.

	 If	 you	 indicate	 your	 intention	 to	 undertake	 a	 1	 year	 internship	 (i.e.	
through	 registering	 for	 the	 ‘Professional	 Placement’	 variant	 of	 the	
degree)	you	will		be	offered	support	through	the	University’s	Careers	and	
Employability	 Service	 to	 develop	 your	 internship	 application	 strategy.			
This	will	help	provide	you	with	 the	skills	 required	to	submit	successful	
applications	and	succeed	at	 interviews	and	assessment	centres.	 	You	
will	 also	be	 required	 to	 audit	 the	Preparation	 for	 Internship	module	 in	
Semester	1	of	your	second	year	of	study.		This	module	will	help	provide	
you	with	the	skills	required	to	submit	successful	applications	and	succeed	
at	interviews	and	assessment	centres.

 The Placement Tutor: 1 Year Internship

	 If	you	undertake	the	1	year	internship	a	placement	tutor	will	be	assigned	
to	you	at	a	relatively	early	stage	in	your	placement.		The	role	of	the	tutor	
is	to	act	as	an	academic	staff	member	link	to	the	student	over	the	year.		
There	will	normally	be	one	visit	over	the	year	from	the	placement	tutor,	
and	two	visits	 from	the	Business	School	Work	Placement	Coordinator.	
Typically	 the	 visits	 will	 also	 provide	 an	 opportunity	 to	 meet	 with	 the	
student’s	 work	 place	 line	 manager/mentor.	 In	 situations	 where	 visits	
would	be	prohibitively	 expensive	due	 to	 the	extensive	distance	of	 the	
location	of	the	placement	away	from	University	of	Chichester,	(e.g.	if	you	
were	undertaking	a	placement	abroad),	arrangements	will	be	made	by	
the	placement	tutor	to	liaise	with	both	the	employer	and	yourself	using	
other	means	(e.g.	email,	telephone,	Skype).		

	 Whilst	there	is	no	credit	accumulation	linked	directly	with	the	placement,	
in	order	to	receive	the	“Professional	Placement”	element	of	your	award	
title	you	will	have	to	demonstrate	the	following	assessment	criteria:		

• An understanding of the placement organisation, individual roles 
within the organisation, and the environment within which it operates. 

• The application of knowledge and skills gained within your studies, 
and during the placement, to the work place context.   

• How you have worked effectively as a member of a team, and where 
appropriate, independently.

• Effective communication skills 

	 You	 will	 be	 required	 to	 complete	 a	 short	 final	 reflection	 (3,500	 word	
equivalent)	at	the	end	of	the	work	placement,	and	this	will	be	assessed	
on	a	pass/fail	basis.

	 If	you	successfully	met	the	assessment	criteria	relating	to	the	placement	
year	the	Board	of	Examiners	will	record	this	and	it	will	be	reflected	in	your	
Higher	Education	Achievement	Report	(HEAR).		If	you	should	fail	to	meet	
the	standards	required	to	achieve	the	award,	the	Board	of	Examiners	will	
record	a	fail	grade,	but	this	will	not	alone	prevent	you	from	progressing	to	
Level	6	of	the	programme.	Should	you	fail	the	work	placement	assessment	
task,	but	subsequently	complete	their	programme	satisfactorily,	you	will	
be	 awarded	 the	 non-sandwich	 variant	 degree	 title	 in	 relation	 to	 your	
chosen route.
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 QAA Code of Practice – Work-Based Learning 

	 University	 of	 Chichester	 fully	 complies	 with	 the	 published	 UK	Quality	
Code	for	Higher	Education,	Part	B:	Assuring	and	Enhancing	Academic	
Quality,	Chapter	B10:	Managing	Higher	Education	Provision	with	Others.	
With	 reference	 to	 placement	 learning,	 we	 have	 in	 place	 a	 Code	 of	
Practice,	which	ensures	that	undergraduates	are	placed	in	organisations	
that	are	able	to	comply	with	the	appropriate	quality	assurance	guidelines.		
These	procedures	will	be	monitored	and	reviewed	at	 intervals	 in	order	
to	 maintain	 effective	 learning	 opportunities	 in	 work	 placement.	 The	
Business	School	Work	Placement	Coordinator	will	 help	 to	co-ordinate	
this	 process.	 	 In	 addition,	 the	 Work	 Placement	 Coordinator	 will	 also	
ensure	that	the	necessary	Health	and	Safety	procedures	are	followed,	in	
line	with	University	guidelines.

 Monitoring of Work-Based Learning Students

	 The	Business	School	Work	Placement	Coordinator	will	provide	support	
to	you	at	your	work-based	 learning	placement	and	monitor	the	overall	
quality	of	the	placement	experience.

 
 Programme Overview 
 
 The Modular System - How it Works

 The	 Sustainable	 Tourism	 Management	 degree	 works	 on	 a	 module	
system.		So	what	does	this	mean?		Well	simply,	you	have	to	take	four	
modules	per	semester,	so	a	total	of	eight	in	a	given	academic	year.		Each	
module	is	worth	15	credits	and	you	have	to	accumulate	120	credits	to	
progress	into	Level	5	(your	second	year),	and	240	credits	to	progress	into	
Level	6	(your	third	year).		To	attain	a	Honours	level	degree	you	need	360	
credits	at	the	end	of	Level	6.	

 
	 Each	module	is	timetabled	for	a	three-hour	slot	so	in	a	given	week	you	

have	a	minimum	of	12	hours	of	direct	contact	time	with	your	module	tutor.		
How	academic	staff	use	that	time	varies	depending	on	their	approach	to	
learning	and	 teaching.	 In	addition	 to	 this	academic	staff	may	also	 run	
additional	 tutorial	 slots,	 and	 will	 be	 available	 for	 individual	 meetings.		
Details	will	be	outlined	in	your	handbook	for	each	module.

 Module Selection

	 As	shown	overleaf,	some	modules	are	core	to	your	programme	of	study,	
and	 some	 are	 optional.	 	 This	 optionality	 gives	 you	 the	 opportunity	 to	
take	additional	modules	that	are	more	focused	around	a	specific	theme	
e.g.	tourism	or	marketing.	Where	there	are	option	modules	within	your	
programme	of	study,	you	will	be	 invited	 to	complete	an	on-line	option	
choice	form	prior	to	the	start	of	the	academic	year.		You	will	be	asked	
to	rank	the	options	available	to	you	in	order	of	preference.		In	order	to	
inform	your	selection,	detailed	information	about	the	option	modules	will	
be	published,	and	if	you	should	have	any	further	questions	or	queries	the	
relevant	module	tutors	will	be	more	than	happy	to	speak	with	you.

 SONAR

 SONAR	 (Student	 Online	 Academic	 Record)	 is	 a	 tool,	 which	 puts	 you	
in	 control	 of	 your	 own	 student	 record	 and	 provides	 you	 with	 online	
information	at	your	fingertips.	Using	the	links	on	the	left	hand	menu	you	
can	view	and	change	certain	details	that	the	University	holds	about	you.	
You	can	also	view	your	timetable	and,	at	certain	times	of	the	year,	your	
results	and	assessment	feedback.  

 Timetable

 You	can	access	your	academic	timetable	within	SONAR.	If	you	have	any	
queries	surrounding	your	modules,	seminars	or	practical	sessions	you	
should	contact	the	Business	School	Administrative	office	you	who	will	be	
able	to	assist	with	enquiry.		For	more	detailed	enquiries	you	can	contact	
the	Modular	team	on	modular@chi.ac.uk	or	visit	them	at	the	enquiry	desk	
within	Academic	Registry	at	the	Bishop	Otter	Campus.

4
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Semester 1

Level	4

The Contemporary 
Tourism and Event Environment

(15 credits)

Sustainability Matters
(15 credits)

Management and Organisations
(15 credits)

Notes:

* Working with Self and Developing 
Others - 30 credit over 2 semesters

** Management Project - 45 credits 
over 2 semesters

*** Sustainable Destination 
Management - 30 credits over 2 
semesters

See module descriptors for details

	 Sustainable	Competitive	
Advantage	in	the	Contemporary 
Service	Environment	(15	credits)

Sustainable Enterprise 
and the Circular Economy

(15	credits)

Tourism and Society
(15	credits)

Project Management
(15	credits)

Brands and Branding
(15	credits)

Management Project**

Sustainable Destination
Management***

Environmental	Education	and 
Interpretation	Management	 

(15	credits)

Strategic Green Marketing for
Sustainable Businesses and 

Destinations (15 credits)

Tourism Placement
(15	credits)

Sustainable Coastal Tourism
(15	credits)

Level	5 Level	6

Level	4

Working with Self and 
Developing Others*

Tourism, Events and Destinations: 
Impacts and Management 

(15 credits)

Introduction to Marketing
(15 credits)

Sustainable Tourism Development: 
Regional Perspectives

(15 credits)

Research Skills
(15	credits)

Purple Goldfish and the 
Art of Service Excellence

(15	credits)

Transformative Sustainable 
Tourism Experiences

(15	credits)

Digital Campaign Planning
(15	credits)

Sustainable Tourism Development: 
International Perspectives

(15	credits)

Creativity, Innovation 
and Enterprise
(15	credits)

Management Project**

Management Project**

Sustainable Destination
Management***

Eco and Nature-Based Tourism
(15	credits)

Tourism Placement
(15	credits)

Level	5 Level	6

Semester 2

CORE

OPTION

CERTIFICATE LEVEL DIPLOMA LEVEL HONOURS LEVEL

Working with Self and 
Developing Others*

BSc Sustainable Tourism Management

If registered for Professional Placement, 
must audit Preparation for Internship

 Monitoring the Quality of the Experience

 ‘Quality’	is	a	term	used	within	education	organisations	and/or	Programmes	
to	describe	 the	expected	standards	 to	which	 the	organisations	and/or	
Programmes	must	set	themselves.		All	stakeholders	within	a	Programme	
are	charged	with	assuring	that	quality	is	retained	and	that	defined	quality	
targets	are	met.	To	do	this	we	operate	within	an	established	framework	of	
quality	assurance	mechanisms	at	both	University	and	department	level.		

	 Ensuring	that	all	aspects	of	your	experience	are	delivered	to	the	highest	
possible	standard	is	important	for	all	Programmes	at	the	University,	and	
the	procedures	for	quality	assurance	are	laid	out	in	the	University’s	Quality	
Handbook.	 	Quality	 procedures	 are	 communicated	 to	 Programmes	 at	
the	university,	with	details	 illustrating	the	quality	assurance	cycle.	 	The	
Academic	Standards	Committee	(ASC)	 is	responsible	to	the	Academic	
Board	 for	 maintaining	 quality	 systems	 including	 the	 appointment	 of	
external	examiners	and	 the	approval,	annual	monitoring	and	 review	of	
Programmes. 

	 All	programmes	within	University	will	be	subjected	to	rigorous	monitoring	
and	review.	Student	feedback	is	a	vital	key	element	within	this	process	of	
evaluation.	

	 All	programmes	within	University	will	be	subjected	to	rigorous	monitoring	
and	review.	Student	feedback	is	a	vital	key	element	within	this	process	of	
evaluation.	

 Student Feedback and Student Representation 

	 The	 student	 voice	 is	 central	 to	 the	 management	 of	 the	 degree	
programmes.	The	student	voice	representatives	are	typically	elected	at	
the	 start	 of	 the	 year,	 usually	 during	 or	 after	 the	 induction	 period,	 and	
are	there	to	act	as	a	focal	point	for	any	issues	that	may	arise	during	the	
course	of	the	degree.		For	example	if	you	are	unhappy	about	aspects	of	
the	teaching	and	learning	experience	offered	within	the	programme	that	
remain	unresolved,	then	you	are	advised	to	discuss	your	concerns	with	
your	Student	Voice	 representative,	who	 in-turn	will	contact	 the	degree	
co-ordinator	or	module	tutor.		Student	Voice	representatives	also	report	
directly	back	to	the	Business	School	via	regular	Student	Voice	meetings	
and	via	the	Programme	Board	meetings.

	 Centrally,	 Student	 Voice	 representatives	 are	 supported	 in	 their	 role	
by	 the	 Students’	 Union	 (SU).	 	 Members	 of	 the	 SU	 will	 also	 support	
Student	Voice	representatives	on	how	to	teach	students	to	be	effective	
representatives.		The	SU	plans	to	run	a	series	of	events	through	induction,	
and	subsequently	throughout	the	year,	covering	areas	such	as	dealing	
with	student	problems,	time	management,	and	effective	representation.	

 

Click	to	view	module	descriptors
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	 Centrally,	 student	 representatives	 are	 supported	 in	 their	 role	 by	 the	
Students’	Union	(SU)	who	provide	training	on	how	to	be	effective	student	
representatives.		The	SU	run	a	series	of	events	through	induction,	and	
subsequently	throughout	the	year,	covering	areas	such	as	dealing	with	
student	problems,	time	management,	and	effective	representation.	

 Module Feedback and Evaluation

 At	 the	end	of	each	module	 you	will	 have	 the	opportunity	 to	complete	
a	 module	 evaluation	 form.	 	 The	 module	 reports	 will	 serve	 two	 key	
purposes.		First	it	provides	an	opportunity	for	the	module	tutor	to	formally	
reflect	 upon	 the	module	 and	 identify	means	of	 improving	 the	 learning	
experience.	 	Second,	 the	module	 reports	will	 contribute	 to	 the	annual	
course	review	process	and	will	inform	the	Annual	Monitoring	Report.	

 External Examiner

	 We	are	often	asked	how	the	quality	of	our	programme	is	monitored.		In	
addition	 to	 internal	quality	 assurance	process,	 the	degree	programme	
has	an	external	examiner	who	acts	as	a	 ‘critical	 friend’	 to	ensure	 that	
the	programme	is	maintaining	the	highest	quality	in	terms	of	programme	
delivery	and	student	achievement.	The	external	examiner	is	involved	in	the	
assessment	of	submitted	work,	receives	the	annual	review	of	programme	
report,	 and	will	 be	 involved	 in	 discussions	with	 tutors	 as	 appropriate.	
The	Examiner	notes	students’	perceptions	of	 the	programme,	 reviews	
samples	of	assessment	and	attends	meetings	of	the	Board	of	Examiners.	
The	External	Examiner	also	plays	a	major	role	in	the	continuing	evaluation	
of	 the	programme.	Their	annual	 reports	 form	a	part	of	 the	University’s	
documentation	and	are	responded	to	by	the	programme’s	own	annual	
report	to	Academic	Standards	Committee.

	 Each	 semester	 a	 selection	 of	 assignments	 needs	 to	 be	 seen	 by	 our	
external	examiner.	The	external	examiner	will	moderate	work	from	over	
a	number	of	modules	 to	ensure	 that	 the	work	has	been	marked	 fairly	
and	consistently,	and	 that	effective	 feedback	has	been	provided.	 If	an	
assignment	of	yours	is	to	be	seen	by	the	external	examiner,	normally	a	
copy	will	have	be	sent	so	that	when	you	go	to	collect	your	assignment	your	
original	submission	will	be	available	to	you.		 If	the	original	assessment	
has	had	to	be	forwarded	to	the	external	examiner,	you	will	be	provided	
with	a	copy	of	your	tutor’s	comments	and	details	of	your	grade.

 The Academic Year
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ACADEMIC YEAR 2016/17 - STANDARD UNDERGRADUATE SEMESTER PATTERN
SEMESTER 1

Week 
number

TT week 
number w/b STUDENT ACTIVITY UNIVERSITY ACTIVITY

1 1 05-Sep Continuing students return/New students to 
Levels 5 & 6 start

START OF SEMESTER.       Awards Board for Finalists (tbc)

2 2 12-Sep Progression Board for continuing students, PGT Board (tbc)
3 3 19-Sep Level 4 students start & Induction week
4 4 26-Sep
5 5 03-Oct
6 6 10-Oct
7 7 17-Oct
8 8 24-Oct Student directed week West Sussex & Hampshire Schools half term
9 9 31-Oct

10 10 07-Nov
11 11 14-Nov
12 12 21-Nov
13 13 28-Nov REVIEW L5 & L6
14 14 05-Dec EXAMS L5 & L6 AND REVIEW L4
15 15 12-Dec EXAMS ALL LEVELS END OF SEMESTER
16 16 19-Dec VACATION
17 17 26-Dec VACATION
18 18 02-Jan VACATION Internal marking and Moderation
19 19 09-Jan VACATION Internal marking and Moderation

SEMESTER 2

Week 
number

TT week 
number w/b STUDENT ACTIVITY UNIVERSITY ACTIVITY

1 20 16-Jan Students return from vacation START OF SEMESTER.           External Moderation

2 21 23-Jan External Moderation.  Grades/Marks due in by end of this week (others by agreement with the 
programmes).

3 22 30-Jan
4 23 06-Feb Interim Board  (tbc)
5 24 13-Feb
6 25 20-Feb Student directed week West Sussex & Hampshire Schools half term
7 26 27-Feb
8 27 06-Mar
9 28 13-Mar

10 29 20-Mar
11 30 27-Mar

31 03-Apr VACATION
32 10-Apr VACATION West Sussex & Hampshire Schools Easter break  10-21 Apr

12 33 17-Apr Easter Monday B/H (17th Apr) UNIVERSITY CLOSED      (Easter 14 + 17 April)
13 34 24-Apr Review All Levels
14 35 01-May EXAMS ALL LEVELS May Day B/H (1st May) UNIVERSITY CLOSED    
15 36 08-May EXAMS ALL LEVELS END OF SEMESTER
16 37 15-May Internal marking and Moderation
17 38 22-May Internal marking and Moderation

18 39 29-May External Moderation.  Grades/Marks due in by end of this week (others by agreement with the 
programmes).

19 40 05-Jun External Moderation
20 41 12-Jun Board of Examiners (tbc)
21 42 19-Jun Board of Examiners (tbc)
22 43 26-Jun Undergraduate Board of Examiners (tbc)
23 44 03-Jul PGCE & HND Boards of Examiners (tbc)
24 45 10-Jul Non-Modular Boards of Examiners (tbc)
25 46 17-Jul
26 47 24-Jul
27 48 31-Jul
28 49 07-Aug RESIT EXAMINATIONS CLEARING
29 50 14-Aug
30 51 21-Aug
31 52 28-Aug

1 1 04-Sep Continuing students return/New students to 
Levels 5 & 6 start

START OF  ACADEMIC YEAR (SEMESTER 1) 2017/18

Awards Board for Finalists (tbc)
2 2 11-Sep Progression Board for continuing students, PGT Board  (tbc)
3 3 18-Sep Level 4 students start & Induction week

Notes:
1. All programmes follow the standard undergraduate semester pattern as set out above, unless otherwise confirmed as non-standard programme dates.

3. Other useful dates on page 2.

2. Level 4 start in week 3 , have a review week in week 14 and have 1 week of exams in week 15 (starting in week 3 allows more time from Clearing to start of year for 
Level 4 students).

Our	current	external	
examiner	is	Claire	
Blanchard	from	Glyndwr	
University,	North	Wales
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 Supporting Your Experience
 
 Online University Student Handbook

 The	University	of	Chichester	 is	committed	 to	each	and	every	student,	
their	 learning	experience	and	environment.	You	will	find	 the	University	
Student	Handbook	is	a	valuable	resource	for	all	students.	The	Handbook	
is	 designed	 to	 help	 you	 find	 out	 more	 about	 facilities,	 procedures,	
policies	and	sources	of	help	at	the	University.	You’ll	find	information	on	
everything	from	council	tax	to	counselling	and	from	module	selection	to	
media	services.

 Student Commitment Charter

 The	relationship	between	 the	University	and	 its	students	 is	a	 two-way	
one,	with	rights	and	obligations	flowing	both	ways.	The	University	has	
set	out	the	commitments	by	staff	to	 inform	and	help	students	–	 in	the	
‘University	Commitment	Charter’.

 Support and Information Zone 

 The	 Support	 and	 Information	 Zone	 (SIZ)	 is	 your	 first	 point	 of	 contact	
for	 many	 University	 services	 and	 is	 available	 for	 extended	 hours,	
weekdays	and	weekends.	The	SIZ	also	acts	as	our	main	reception	areas	
and	is	physically	located	within	the	Learning	Resource	Centre	on	both	
campuses,	but	is	also	accessible	via	telephone	and	email.	You	will	find	
friendly	supportive	staff	able	to	assist	with	many	aspects	of	University	
life	including:	general	IT	and	library	support,	queries	relating	to	Academic	
Registry	or	Finance	and	appointment	bookings	for	a	full	range	of	student	
support	services	(careers,	disability	and	dyslexia	support,	 international	
and	financial	support,	counselling	and	health	advice).	

 There	are	several	ways	to	contact	the	SIZ	service:

	 Telephone:	01243	816222

	 Email:	help@chi.ac.uk

	 In	person:	SIZ	counter,	Learning	Resource	Centres

	 You	can	access	further	information	about	SIZ	services	through	Moodle	
via	 the	Student	 Services	 -	Careers	 and	 Employability	 Services	 link	 at	
the	top	of	every	Moodle	page.	Simply	use	your	campus	username	and	
password	to	login.

 Learning Resource Centre

 There	 is	 a	wealth	 of	 resources	 available	 to	 support	 your	 learning.	 	 In	
addition	 to	 textbooks	 and	 journals	 in	 the	 Learning	Resources	Centre,	
there	is	also	an	extensive	collection	of	resources	available	online	via	the	
library	catalogue.	You	will	be	 introduced	 to	 these	 resources	but	 if	 you	
have	any	specific	queries	you	can	talk	to	any	member	of	the	library	team,	
and	specifically	the	Business	School’s	subject	librarian,	Steve	Bowman.

 

 

 

 Careers and Employability Service (CES)

 The	 Careers	 and	 Employability	 Service	 take	 your	 future	 employability	
very	seriously,	and	have	created	a	range	of	services	to	help	you	research,	
plan	and	achieve	your	goals.	You	can	access	Careers	and	Employability	
Service	information	through	Moodle	via	the	Student	Services	-	Careers	
and	Employability	Services	link	at	the	top	of	every	Moodle	page.	Simply	
use	your	campus	username	and	password	to	login.	

librarymoodle.chi.ac.uk
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Steve Bowman 
Business	School	Subject 
Librarian

Email:	s.bowman@chi.ac.uk
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 Student Support and Wellbeing

 Student	Support	and	Wellbeing	Services	aim	to	enhance	your	experience	
and	sense	of	wellbeing	at	University	by	advising,	counselling,	guiding	and	
offering	professional	support	in	key	areas.	The	services	are	confidential	
and	designed	 to	meet	 the	needs	of	all	 students	across	subject	areas,	
modes	 of	 study	 and	 age.	 Student	 Support	 and	 Wellbeing	 services	
promote	equality	of	opportunity	and	provide	the	platform	to	enable	you	
to	reach	your	full	potential	as	students	and	as	graduates.

	 The	 services	 cover	 a	 range	 of	 areas	 listed	 above.	 If	 you	 are	 not	 sure	
which	is	the	right	one	for	you	don’t	worry;	start	with	the	Student	Adviser	
and	from	there	we	can	help	you	navigate	the	service	or	services	that	will	
be	most	helpful	 for	you.	Details	of	 these	services	can	be	 found	 in	 the	
University	Student	Handbook.

 THE HEAR (Higher Education Achievement Report)

 The	HEAR	is	the	result	of	a	national	project	across	the	Higher	Education	
sector	led	by	Professor	Sir	Robert	Burgess	(Vice-Chancellor	of	University	
of	Leicester).	Designed	to	improve	student	employability	and	progression,	
it	is	in	essence	a	University-verified,	electronic	document	which	promotes	
a	more	sophisticated	approach	to	recording	student	achievement.	The	
HEAR	grows	with	the	student	as	they	progress	through	their	studies.

	 For	 University	 of	 Chichester	 students,	 the	 HEAR	 represents	 an	
enhancement	to	the	current	transcript	/	European	Diploma	Supplement	
as	it	enables	the	capture	and	University-verification	of	other	activities	in	
which	students	are	engaged.	 In	particular,	 the	HEAR	will	 record	 those	
activities	in	which	students	are	adding	value	to	the	University	or	the	wider	
community	through	University	or	Students’	Union	coordinated	activities.	
The	HEAR	therefore	offers	employers	to	whom	students	send	their	CVs	
independent	verification	of	students’	activities.	This	will	carry	weight	and	
complement your CV.

 

 The Really Important Bits

   Academic Malpractice

 Academic	 Malpractice	 is	 treated	 very	 seriously	 by	 the	 University	
and	for	 this	 reason	students	are	given	detailed	guidance	about	how	
to	 reference	 the	work	of	others	and	support	 in	 terms	of	developing	
good	academic	practice.	Students	who	are	suspected	of	Academic	
Malpractice	will	 be	 invited	 to	 attend	 an	 Assessment	 Enquiry	 Panel.	
The	panel	 does	 not	 seek	 to	 conclude	whether	 the	malpractice	was	
intentional	 or	 not,	 it	 focuses	 on	 whether	 or	 not	 it	 occurred.	Where	
Academic	Malpractice	 is	 confirmed	 the	 outcome	 is	 reported	 to	 the	
Board	of	Examiners,	which	determines	 the	nature	and	extent	of	 the	
penalty	to	be	imposed.	A	range	of	penalties	are	available	to	the	Board	
including	 lowering	 the	 grade,	 requiring	 reassessment,	 withholding	
credit	for	a	module.	In	recent	years	the	whole	range	of	penalties	has	
been	 imposed.	 For	 the	 most	 serious	 cases	 this	 has	 included	 the	
withholding	 of	 a	 degree	 award.	 Academic	 malpractice	 is	 cheating	
which	is	defined	as	to	‘trick,	defraud,	and	deceive	(OED)’.	For	further	
information	please	see	 the	University	Student	Handbook.	 	Students	
are	advised	to	use	Turnitin	to	check	the	overall	quality	of	their	work	and	
the originality of their referencing.

 Research Ethics

 It	 is	 expected	 that	 you	 comply	 with	 the	 University	 of	 Chichester’s	
Research	ethics	guidelines	at	all	times.	In	particular	you	will	need	to	
be	 aware	 of	 ethical	 issues	 relating	 to	 your	 Programme.	 You	 should	
ensure	that	all	relevant	consent	and	permissions	are	in	place	and	that	
anonymity	is	safe-guarded	and	privacy	respected	during	any	research	
that	you	carry	out.	Further	guidance	on	the	University’s	Ethics	Policy	
can	be	found	on	Moodle.

http://chi.ac.uk
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Notes

WATERGATE BAY , CORNWALL
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This Student Handbook represents the outcome of a formal University of Chichester Approval 
procedure.  It cannot be changed except by one of the University of Chichester minor change 
procedures described in the Handbook for the Enhancement of Quality and the Maintenance of 
Standards.

Version 2: Published July 2016

IN AN EMERGENCY

The emergency phone 
number	is:	6363	(internal)	or	
01243	816363	(external).		

In	the	case	of	an	emergency	
(e.g.	need	for	first	aid;	fire;	lift	
breakdown;	security	issues)	
there	should	always	be	
someone	available	to	answer	
this number

During	Support	and	
Information	Zone	(SIZ)	
opening hours it will be 
directed	there,	and	when	
the	SIZ	is	closed	the	calls	
are	automatically	diverted	to	
a	member	of	the	University	
security team.
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